2424 Ocean Park Blvd #1 Santa Monica, CA 90405

Anton la Rosatl (310) (310) 399-2780 * toni@antoniarosati.com

Activities:

Weather Related:

Storm Chaser with TornadoVideos.net

Skywarn Spotter, 2008-Present

AMS student member, 2007-Present

AMS student volunteer for national meeting in Phoenix, AZ, 2009

NWS student member, 2007-Present

Student member of the Association for Environmental and Engineering
Geologists, 2007-Present

Volunteer Precipitation Data Collector for CoCoRaHs — early California volunteer

Professional:

Vice President and Programs Coordinator of Professional Photographers of Los
Angeles County, 2003-2005

Secretary and Assistant Editor for Professional Photographers of Los Angeles
County, 2002-2004

Member of Professional Photographers of California, 2002-Present
Member of National Association of Photoshop Professionals
Photographs published as cover art for Cengage Learning textbook

Educational:

Secretary for Santa Monica College Astronomy/Ozone Club, 2008

Member of the Mentor Team for the College Success Seminar at Santa Monica
College, 2007-Present

Currently creating an Independent Studies program for geology and geography
majors at Santa Monica College using the COMET program modules.

Personal:

Volunteer at the Friends of Animals Foundation, 2008

Volunteer event photographer for South Los Angeles Shelter, 2007

Geology and Geography field studies classes. Travels include: Belize, Santa Cruz
Island, Death Valley, Big Sur, Owens Valley, San Andreas Fault ditch, The
Narrows (Lake Arrowhead), Joshua Tree and The Grand Canyon National Park

Experience: Owner and Photographer June 1999 - Present

OI’ChId Photography, Santa Monica, CA
Managed databases of prospects and clients.
= Planned direct mail and online marketing campaigns.
= |nterviewed potential clients and matched their needs with goods
and services.
= Maintained schedules for up to 3 photographers.

References and further work experience available on request.



Education:

= Generated marketing reports, analyzed data and made decisions
for future marketing plans.

= Developed and maintained professional relationships with
colleagues and vendors.

= (Created pricing strategies using motivational and value perception
techniques.

= (Cataloged and organized all images, contracts, and orders for
hundreds of clients.

= Lead photographer for weddings and preschool picture days.

= Photographed over 150 weddings and 10,000 children.

USDA Graduate School November 2008 - Present
www.grad.usda.gov

Course in progress: Hydrology ENGN5501C

Santa Monica College January 2007 - Present
www.smc.edu

Courses taken include:

Sociological Research Methods Social Psychology

Psychology of Communication Interpersonal Communication

Group Dynamics Graphic Design

Developmental Psychology Biopsychology

Psychology of Marriage and Intimacy ~ Cognition

Weather and Climate WS Leadership Seminar

Geology Oceanography

Human Geography Library Research

Symbolic Logic Broadcasting-Announcement and Production
Bachelor of Arts in Economics May 2002

California State University, Northridge
Www.csun.edu

Courses taken include:

Statistical Methods Philosophy of Scientific Methods
Creative Writing Communications for Business
Calculus for Business Physics

Price Theory Economic Geography

References and further work experience available on request.



